CIGNA HEALTH ENGAGEMENT
INCENTIVE PROGRAMS DRIVE

HEALTH AND AFFORDABILITY

Incentive programs are a critical component of chronic disease prevention.

WHAT WE LOOKED AT:

¥ A three-year study of 210,000+ customers enrolled in 28 employer-sponsored plans.
¥ Impact of incentives on health engagement, health outcomes and medical costs.

WHAT WE LEARNED:
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1. Do Incentives Drive Engagement, Health and Financial Outcomes? Incentives Study Refresh, Vaishak Chandran, Albert Shen, Cigna Global Data & Analytics, November, 2018. Results may vary.
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